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Operation Drive Insured 2024

Taking uninsured 
vehicles off the road

Driving positive 
behaviour change

Operation Drive Insured 
took place between 11-17 
November 2024, focusing 
on two key outcomes: Showcasing the work 

undertaken in conjunction 

with police forces, every 

day of the year

Increasing awareness of 

common insurance pitfalls 

and consequences of 

uninsured driving
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Based on MIB Police Helpline data, an 

estimated 3523 vehicles were seized during 

Operation Drive Insured 2024. 

Of the seizures reported to MIB through 

the return form:

• 14% were identified by Tutelage / 

TutelagePLUS alerts 

• 13% were identified by MIDAS or 

other ANPR markers 

Notable stops include:

• At least 108 drivers were arrested at the 

roadside due to drug/drink driving, 

possession with intent to supply, disqualified 

driving, shoplifting and other offences

• Cannabis worth £35,000 found in an 

uninsured vehicle 

• Three people arrested for theft of a 

motor vehicle

• Suspected modern day slavery 

instances identified

• School minibus supporting children with 

additional needs found to be using duplicated 

registration plates to save insuring two 

vehicles

• Children identified to not be wearing 

seatbelts on multiple instances

• Over 300 outstanding parking fines identified 

for one seized vehicle

Roadside activity
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30
operations attended 
by the MIB law 
enforcement 
liaison team

2.2x
forces supported 
versus 2023

3523
vehicles seized

roadside

increase versus 2024 
average weekly seizures

32%
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Supporting roadside officers

1,476
calls taken

Police Helpline (PHL) weekday 

coverage was expanded 

to include 8-9am and 5-6pm

392
seizures logged 
via a PHL call

increase versus 
average 2024 
volumes
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52%

increase versus 
average 2024 
volumes

23%
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Focusing on updated claims hotspot data, which 

saw the B11 postal area top the ranks, 46 

different press releases were created – a national 

release, plus a tailored release for each 

police region. 

The story was released as a Sky News exclusive, 

leading with Ian’s real-life story. Push notifications 

were sent to all Sky News app users on Monday 

morning. In addition, all hotspot data for the UK 

was shared with MailOnline, allowing an 

interactive map to be created.

Operation Drive Insured 2024 amassed 218 

mentions, reaching 1.97 billion people*:

• 96 broadcast mentions

• 17 printed newspaper mentions

• 79 radio mentions

• 122 online news site mentions 

(114% increase on 2023)

Positive behaviour change
Press and media

218
mentions 
across 
press 
outlets

1.97bn

Television, radio, 
print and online 
news items seen

46
press releases 
distributed

distinct

times*

*Measured using UVPM – unique visitors per month for all news outlets     
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Positive behaviour change
Press and media
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Positive behaviour change
Organic social media

60
social posts 
deployed 
by MIB across 
Facebook, 
X and LinkedIn

248
authors talking 
about Operation 
Drive Insured 2024

unique 25%
in organic social media 
posts mentioning 
Operation Drive 
Insured 

increase

1.88m

Organic social media 
posts seen over

Social media posts deployed by MIB focused on highlighting roadside 

police operations, potential insurance pitfalls and the consequences 

of uninsured driving.

As well as scheduled posts, MIB retweeted force posts in which 

seized vehicles featured. 

590 pieces of social content were produced by 248 unique authors 

during Operation Drive Insured 2024. This a 25% increase versus 2023:

• 473 posts in 2023

• 227 posts in 2022

times*

*Number of unique individuals served campaign posts on their social timeline 
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Positive behaviour change
Organic social media
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A paid social campaign was run on Facebook 

for one month, straddling the Operation 

Drive Insured 2024 week. 

It focused on insurance pitfalls and 

consequences of uninsured driving, as well 

as highlighting how police know if you’re 

uninsured. 

Following the success seen in 2023, content 

was aimed at those who believe they’re 

insured but may still be driving illegally. 

Highlights include: 

• Average cost per click of £0.32 

(target £1.20)

• 2.28% click through rate (target 2%)

Positive behaviour change
Paid social media

55,552
visits to linked 
website landing 
page

7.8%
engagement rate, 
versus 6.4% in 2023

2.5m
Paid Meta ads seen 

times*

*Number of unique individuals served campaign posts on their social timeline 
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Positive behaviour change
Paid social media
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Positive behaviour change
Campaign Packs

Tailored packs provided to Roads Policing 

officers, police media teams, insurer 

members, press and MIB board members. 

Key messaging and headline stats

Sample social post copy

Image, GIF & video assets (inc. Welsh language)

increase versus 2023 
download levels

49%193 downloads 
of the pack 
social assets
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